NEIFELD DOCKET NO: CAT29US-SCRC03 
I. IN THE CLAIMS 



Claims 1-31. (Canceled), 

32. (Currently Amended) A system for delivering incentives over the Internet 
comprising: 

a Web site for providing purchasing incentives from multiple sources; 

a consumer purchase history database based on consumer online shopping activity^ 
wherein said consumer purchase history database stores in association with an identification of a 
consumer identification of all items selected and purchased during a transaction by said 
consumer ; 

a consumer database which stores e-mail addresses of consumers can identify consumers 
by th eir e-mail add r esses , wherein said consumer database is connected to said Web site so as to 
receive consumer data from said Web site; and 

means for delivering purchasing incentives to consumers bye-mail. 

33. (Previously Presented) The system of claim 32 wherein said means for 
delivering purchase incentives delivers purchasing incentives based on consumer profile. 

34. (Previously Presented) The system of claim 32 wherein the consumer 
purchase history database and said consumer database are integrated. 

35. (Previously Presented) The system of claim 32 wherein said Web site is an 
independently administered Web site. 

36. (Previously Presented) The system of claim 32 wherein said Web site is a 
cooperative site. 

37. (Previously Presented) The system of claim 32 wherein said consumer 
purchase history database includes data based on past purchasing activity. 

38. " (Currently Amended) A system for delivering incentives over the Internet 
comprising: 

a Web site for providing purchasing incentives from multiple sources; 

a consumer purchase history database based on consumer online shopping activity,, 
wherein said consumer purchase history database stores in association with an identification of a 
consumer identification of all items selected and purchased during a transaction by said 
consumer ; 

a consumer database which stores e-mail addresses of consumers can identify consumers 
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by thei r e-mail add r esses , wherein said consumer database is connected to said Web site so as to 
receive consumer data from said Web site; and 

a means for delivering by e-mail notices which remind consumers to visit said Web site. 

39. (Previously Presented) The system of claim 38 wherein said means for 
delivering e-mail notices delivers notices based on consumer profile. 

40. (Previously Presented) The system of claim 38 wherein the consumer 
purchase history database and said consumer database are integrated. 

41 . (Previously Presented) The system of claim 38 wherein said Web site is an 
independently administered Web site. 

42. (Previously Presented) The system of claim 38 wherein said Web site is a 
cooperative Web site, 

43. (Previously Presented) The system of claim 38 wherein said consumer 
purchase history includes data based on past purchasing activity. 

44. (Currently Amended) A system for delivering incentives over the Internet 
comprising: 

a Web site for providing purchasing incentives from multiple sources; 

a consumer purchase history database based on consumer online shopping activity, 
wherein said consumer purchase history database stores in association with an identi fication of a 
consumer identification of all items selected and purchased during a transaction bv said 
consumer : 

a consumer database which stores e-mail addresses of consumers can identi fy consume r s 
by thei r e-ma i l add r esses , wherein said consumer database is connected to said Web site so as to 
receive consumer data from said Web site; and 

means for delivering by e-mail notices to purchase a specific manufacturer's product. 

45. (Previously Presented) The system of claim 44 wherein said means for 
delivering e-mail notices delivers notices based on consumer profile. 

46. (Previously Presented) The system of claim 44 wherein the consumer 
purchase history database and the consumer database are integrated. 

47. (Previously Presented) The system of claim 44 wherein said Web site is 
and independently administered Web site. 

48. (Previously Presented) The system of claim 44 wherein said Web site is a 
cooperative Web site. 



4 



NEIFELD DOCKET NO: CAT29US-SCRC03 

49. (Previously Presented) The system of claim 44 wherein said consumer 
purchase history database includes data based on past purchasing activity. 

50. (Currently Amended) A method for deli vering purchasing incenti ves over the 
Internet comprising the steps of: 

providing a Web site which offers shopping incentives from multiple sources; 

maintaining a consumer purchase history database based on consumer online shopping 
activit y, wherein said consumer purchase history database stores in association with an 
identification of a consumer identification of all items selected and purchased during a 
transaction by said consumer ; 

receiving a consumer's e-mail address from a consumer's computer; 

maintaining a consumer email database which stores e-mail addresses of consumers ctm 
ident i fy consume r s by the ir e-mail address ; and 

transmitting purchase incentives via an e-mail post office. 

5 1 . (Previously Presented) The method of claim 50 wherein the step of 
transmitting purchase incenti ves to the consumer by electronic mail includes transmitting 
purchase incentives based on a consumer profile. 

52. (Previously Presented) The method of claim 50 wherein the step of 
providing a Web site is performed by an independent Web site administrator. 

53. (Previously Presented) The method of claim 50 wherein the step of 
providing a Web site is achieved cooperatively. 

54. (Currently Amended) A method for delivering incentives over the Internet 
comprising the steps of: 

providing a Web site which offers purchasing incentives from multiple sources; 

maintaining a consumer purchase history database based on consumer online shopping 
activit y, further comprising storing in association with an identification of a consumer 
identification provided during a transaction identification of all items selected and purchased 
during said transaction bv said consumer ; 

receiving a consumer's e-mail address from a consumer's computer; 

maintaining a consumer database which stores e-mail addresses of consumers can 
identify consum er s by their e -mail add r ess ; and 

transmitting to consumers a notice to visit the Web site via the consumer's e-mail post 

office. 
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55. (Previously Presented) The method of elaim 54 wherein the step of 
providing a Web site is performed by an independent Web site administrator, 

56. (Previously Presented) The method of claim 54 wherein the step of 
providing a Web sile is achieved cooperatively. 

57. (Currently Amended) A Web site for providing information and shopping 
incentives from multiple sources such as retailers and manufacturers comprising: 

a personal database; 

a purchase history database wherein the data on the consumer purchases are based on 
online shopping activit y, wherein said purchase history dat base stores in association with a 
consumer identification, identification of all items selected and purchased du ring a transaction 
associated with said consumer identification : 

means for generating a web page with a consumer-specific display; 

means for updating said web page; and 

means for informing the consumer by e-mail of new incentives, 

58. (Currently Amended) A method for delivery of incentives by e-mail, comprising 
the steps of: 

maintaining a consumer database which stores e-mail addresses of consumers identifies 
consumers by the i r e-mail add r esses ; 

recei ving during a transaction a consumer identification and identi fication of all items 
selected and purchased during said transaction: 

storing in a consumer purchase history database, in association with said consumer 
identification, identification of all items selected and purchased during said transaction: 

generating targeted purchase incentives from [[a]] said consumer purchase history 
database; [[and]] 

formatting an e-mail message to a consumer having said consumer identification by 
electronic mail for subsequent printing of a coupon; and 

delivering the email message to an email address stored in said consumer database for 
said consumer. 

59. (Previously Presented) The system of claim 32 wherein said online 
shopping activity stored in said consumer purchase history database comprises shopping list 
selections data. 



6 



NEIFELD DOCKET NO: CAT29US-SCRC03 

60. (Previously Presented) The system of claim 32 wherein said online 
shopping activity stored in said consumer purchase history database comprises rebate offers data. 

61 . (Previously Presented) The system of claim 32 wherein said online 
shopping activity stored in said consumer purchase history database comprises notices detailing 
specific offers data. 

62. (Previously Presented) The system of claim 32 wherein said online 
shopping activity stored in said consumer purchase history database comprises focused 
incentives based on a consumer's prior shopping activity data. 

63. (Previously Presented) The system of claim 32 wherein said online 
shopping activity stored in said consumer purchase history database comprises purchasing 
incentives for data defining coupons for subsequent printing by a consumer. 

64. (Previously Presented) The system of claim 32 wherein said online 
shopping activity stored in said consumer purchase history database comprises links to at least 
one of manufacturer and retai ler web sites. 

65. (Previously Presented) The system of claim 32 wherein said online 
shopping activity stored in said consumer purchase history database comprises data enabling a 
consumer to request at least one of information regarding a product and a sample of said product. 

66. (Previously Presented) The system of claim 32 wherein said consumer 
purchase history database stores data from any online shopping acti vity. 

67. (Previously Presented) The system of claim 32 wherein said consumer 
purchase history database stores an administrator of said system's web site data, 

68. (Previously Presented) The system of claim 32 wherein said consumer 
purchase history database stores retail store purchase data, including a consumer's favorite 
brands data. 

69. (Previously Presented) The system of claim 32 wherein said consumer 
purchase history database stores data including at least three of said customer identification 
number, name, residential address, zip code, and email address. 

70. (Previously Presented) The system of claim 32 wherein said consumer 
purchase history database stores selected consumer demographic information data, including at 
least two of number of persons in a household, age categories of persons in said household, and 
number of pets in said household. 
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7 1 . (Previously Presented) The system of claim 32 further comprising code for 
generating targeted, time phased incentives based on a consumer's actual buying patterns and 
preferences. 

72. (Previously Presented) The system of claim 32 further comprising code for 
generating untargeted incentives offered by manufacturers or retailers. 

73. (Previously Presented) The system of claim 32 wherein said purchase incentives 
contain data enabling coupons to be printed by said consumer. 

74. (Previously Presented) The system of claim 32 wherein said purchase 
incentives contain data enabling purchase incentives to be printed at point of sale. 

75. (Previously Presented) The system of claim 32 further comprising means to 
encode in a consumer's identification card, tokens representing said purchase incentives. 

76. (Previously Presented) The method of claim 50 wherein said online 
shopping activity data stored in said consumer purchase history database comprises shopping list 
selections associated with a particular consumer. 

77. (Previously Presented) The method of claim 50 wherein said online 
shopping activity data stored in said consumer purchase history database comprises rebate offers 
data associated with a particular consumer. 

78. (Previously Presented) The method of claim 50 wherein said online shopping 
activity stored in said consumer purchase history database in association with an identification 
for a particular consumer comprises data detailing notice of specific offers provided to said 
particular consumer. 

79. (Previously Presented) The method of claim 50 further comprising generating 
focused incentives for a consumer based on said consumer's prior shopping activity. 

80. (Previously Presented) The method of claim 50 further comprising generating 
purchasing incentives data in a form suitable for printing of a coupon by a consumer. 

8 1 . (Previously Presented) The method of claim 50 further comprising generating 
links to at least one of manufacturer and retailer web sites and associating said links with a 
particular consumer. 

82. (Previously Presented) The method of claim 50 further comprising enabling a 
consumer to request at least one of information regarding a product and a sample of a product. 

83. (Previously Presented) The method of claim 50 wherein said consumer purchase 
history database stores data from an administrator of said system's web site. 
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84. (Previously Presented) The method of claim 50 wherein said consumer purchase 
history database stores retail store purchase data, including a consumer's favorite brands. 

85. (Previously Presented) The method of claim 50 wherein said consumer purchase 
history database stores at least three of said customer identification number, name, residential 
address, zip code, and email address. 

86. (Previously Presented) The method of claim 50 wherein said consumer purchase 
history database stores selected consumer demographic information, including at least two of 
number of persons in a household, age categories of persons in said household, and number of 
pets in said household. 

87. (Previously Presented) The method of claim 50 wherein said purchase incentives 
include targeted, time phased incentives based on a consumer's actual buying patterns and 
preferences. 

88. (Previously Presented) The method of claim 50 wherein said purchase incentives 
include untargeted incentives from at least one of manufacturers and retailers. 

89. (Previously Presented) The method of claim 50 further comprising printing said 
purchase incentives on a printer connected to and controlled by a consumer's computer. 

90. (Previously Presented) The method of claim 50 further comprising printing 
purchase incentives at point of sale. 

91 . (Previously Presented) The method of claim 50 further comprising encoding in a 
consumer's identification card tokens representing said purchase incentives. 

92. (New) The system of claim 32 wherein at least one of said items was not the 
subject of a redeemed purchase incentive, 

93. (New) The system of claim 38 wherein at least one of said items was not the 
subject of a redeemed purchase incentive. 

94. (New) The system of claim 44 wherein at least one of said items was not the 
subject of a redeemed purchase incenti ve. 

95. (New) The system of claim 50 wherein at least one of said items was not the 
subject of a redeemed purchase incentive. 

96. (New) The system of claim 54 wherein at least one of said items was not the 
subject of a redeemed purchase incentive. 

97. (New) The system of claim 58 wherein at least one of said items was not the 
subject of a redeemed purchase incentive. 
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